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LUXURY’S LOVE AFFAIR WITH

Since the dawn of time, crocodile 
has always been in style. And 

today’s runways and luxury sales 
show the premium reptilian

leather can withstand not only
changing trends, but also

economic uncertainty.

Would you pay R3.2 
million for a handbag? 
There’s a reason why 
many now believe an 
exotic-leather bag may 
be a better investment 
than stocks and shares: 
in June last year, 
Christies set a new 
record when a fuchsia, 
crocodile-skin Hermès 
Birkin sold for just that.

Perhaps even more mind-blowing is that it was one 
of 14 luxurious pieces the auction house cashed in 
on in one day. And it wasn’t just Hermès bags being 
bought: Chanel, Louis Vuitton, Dior… what they all had 
in common was their exotic-leather appeal.

In a time of economic uncertainty, the luxury world has 
seen crocodile-leather increase steadily in price, with 
no shortage of demand or sales. But this shouldn’t 
surprise us: crocodile leather has perennially been 
one of the world’s most enviable materials – and 
not just in fashion. Since pre-historic times, the 
crocodile has been worshipped across Africa in 
various forms, although enduringly as a symbol of 
invincibility and power – the fearsome being whose 
influence and iconic status never dies – something 
Christies recently discovered to still be very much true 
contemporarily.

Today, men and women continue to bow down to 
its beauty, investing billions every year in crocodile 
everything, from shoes and belts to bags and bomber 
jackets. Slowly evolved from suits of armour in 
ancient Egypt to durable Louis Vuitton luggage in 
the early 20th century and the rise of the ‘It’ bag in 
the 1950s, crocodile today typically takes its most 
enviable shape in the form of fashion accessories, 
where men and women sign onto years-long waiting 
lists to get their hands on a finely crafted, genuine 
crocodile piece.

This season’s Winter 2016 must-haves: bright blue, 
classic crocodile gloves by Haider Ackermann; 
compact, matte crocodile clutches in white and 
chocolate seen at Kat van Duinen; fur-trimmed, 
cognac crocodile slippers, as showcased by Gucci. 
Still reserved for the elite – although now no longer 
the commanding Egyptian soldier, and instead the 
discerning shopper – crocodile remains timeless, no 
matter how it is seasonally reimagined for the runway.

Of course, the key to this is keeping the farming and 
supply of crocodile leather as equally elite as its 
end-product clientele. In a time of mass production 
and consumption, less really has become more and 
quality rules supreme over quantity. Even thousands 
of years ago, in ancient Egypt, crocodiles were idolised 
for their rarity: the difficulty in capturing and slaying 
one, in harnessing and controlling its immense power. 
Today, we idolise crocodile for the same reasons: 
the rare skill in breeding and farming these elegant 
beasts, and the extraordinary craftsmanship required 
to create something beautiful from their leather. And 
with approximately 90% of South Africa’s crocodile 
leather being exported and used by some of the 
world’s finest leather houses, it’s an industry and 
community of skills for us to protect, preserve and 
celebrate fiercely.

Sarah Browning-de Villiers is the Deputy Managing 
Director of Kat van Duinen. For more about Kat 

van Duinen, a proudly South African fashion house 
using South African genuine crocodile leather,

visit www.katvanduinen.com
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